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WHAT WE LOOKED AT EARLIER 

By thinking like a marketer (or a journalist) and examining the: 

WHO WHERE WHY HOW WHAT 
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MESSAGING IMPLICATIONS 
  

• Lead with optimism 

• Include visual diversity 

• Don’t talk down to her 

• Provide time saving how-tos 

• Don’t assume she’s in the kitchen 

• Keep it real 

• Show her a competent father 

• Show her the value 

• Give her healthy recipes 

• Encourage her to make it her own 

• Pat her on the back 

• Acknowledge it’s hard 

 

 

• Communicate via text 

• Start a social conversation 

• Don’t judge her 

• Make it easy for her to share 

• Recipes, recipes, recipes 

• Make it easy for her to find 

 

 

• Utility 

• Information 

• Education 

• Personal Identity 

• Community 

• Entertainment 

• Diversion 

• Inspiration 
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QUESTION TO ASK YOURSELF 

1. Is there visual diversity? 

2. Does it talk down to her? 

3. Are there any time saving or useful “how tos”? 

4. Will it connect emotionally? 

5. Will it start a conversation? 

6. Does it respect her multi-dimensions? 

7. Does it acknowledge her life is hard, but keep it positive? 

8. Is it keeping it real? 

9. What else? 

 

 

 



EXAMPLES WE VIEWED 
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ONE TOUGH MOTHER (TELEFLORA): HTTPS://WWW.YOUTUBE.COM/WATCH?V=ESNW1VC67YC 
 

 

https://www.youtube.com/watch?v=ESNw1VC67yc
https://www.youtube.com/watch?v=ESNw1VC67yc
https://www.youtube.com/watch?v=ESNw1VC67yc


RAPPING MUM (FIAT): HTTPS://WWW.YOUTUBE.COM/WATCH?V=ENVDE5HPHYO&FEATURE=YOUTU.BE 
 
 

 

https://www.youtube.com/watch?v=eNVde5HPhYo&feature=youtu.be
https://www.youtube.com/watch?v=eNVde5HPhYo&feature=youtu.be


NINE WEST (PRINT AND DIGITAL ADS) 



AD PRODUCED BY YOUTH MARKETING CONNECTION 



AD PRODUCED BY YOUTH MARKETING CONNECTION 



LONDON BUS AD: OUTDOOR ADVERTISING ASSOCIATION 



GLADE MOM: HTTPS://WWW.YOUTUBE.COM/WATCH?V=GGRMPA2IN8U 
  

https://www.youtube.com/watch?v=GgRMpa2in8U


THE SECRET LIFE OF MOMS WHEN THE KIDS GO BACK TO SCHOOL (REAL 
ESTATE AD NORTHBROOK, IL) 



FISHER PRICE MILLENNIAL MOM AD: 
HTTPS://WWW.YOUTUBE.COM/WATCH?V=7XGRD999C-A 
 
 
 

https://www.youtube.com/watch?v=7XgRd999c-A
https://www.youtube.com/watch?v=7XgRd999c-A
https://www.youtube.com/watch?v=7XgRd999c-A
https://www.youtube.com/watch?v=7XgRd999c-A


KRAFT MAC N’ CHEESE: HTTPS://WWW.YOUTUBE.COM/WATCH?V=LJ4TE-ALHHW 
 
 

https://www.youtube.com/watch?v=Lj4TE-ALHHw
https://www.youtube.com/watch?v=Lj4TE-ALHHw
https://www.youtube.com/watch?v=Lj4TE-ALHHw
https://www.youtube.com/watch?v=Lj4TE-ALHHw


GOT INSURANCE? STATE OF CO AD CAMPAIGN 



GOT INSURANCE? STATE OF CO AD CAMPAIGN 



DIRT IS GOOD (PERSIL DETERGENT): 
HTTPS://WWW.YOUTUBE.COM/WATCH?V=8Q2WNCKBTW0 
 
 

https://www.youtube.com/watch?v=8Q2WnCkBTw0
https://www.youtube.com/watch?v=8Q2WnCkBTw0
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