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Effective 

Communications 

Principles 



Be clear and concise 



Leverage behavior 

change principles 



Storytelling 



Herd Mentality 



“Record 
turnout 
expected.” 



Shrink the change 



Ask for commitments 



Find the bright spots 



Leverage Community 

Partners 





Earned Media 



Leverage trends 



Be first 



Leverage seasonal opportunities 



Make it easy 



Social Media 





Facebook 



1 in 5 pages views in 

the US occurs on 

Facebook 



25-34 year-olds use Facebook 

the most 



47% 

Male 

53% 

Female 



Traffic is highest mid-week 

between 1-3 



+ 18% higher on Thursdays and Fridays 

Engagement 



Twitter 



More men than women 



Favorable among African 

Americans & Latinos 



Competitions 





Share your biggest 

successes and biggest 

challenges 




